
STRATEGIC COMMUNICATION THROUGH EMOTIONAL INTELLIGENCE AND 
ARCHETYPES

DEVELOPING SKILLS FOR INCREASED
EFFECTIVENESS AT WORK



WHY WE NEED EQ NOW 
MORE THAN EVER

  

 Rapidly Changing Environments
 Advances in Technology
 Competing Priorities and 

Distractions
 Diversity of Behaviors, 

Motivators and Competencies
 Increasing Uncertainty and 

Instability
 Asked to Do More with Less

EQ improves 
predictions of 

how people will 
react in these 

different 
situations



---------------------------------------------------------------------------------------------------------

Effective 

communicators need 

to know the science 

behind emotional 

behavior
---------------------------------------------------------------------------------------------------------



DIFFERENT STYLES HAVE DIFFERENT BEHAVIORS





AMYGDALA – Emotional reaction

 Is close to the spinal cord, reaction comes 
first

 Pumps adrenaline and hormones to the 
body under stress, fight or flight response

 Contains our social and emotional memory

PREFRONTAL CORTEX – Rational 
thinking
 Is furthest from the spinal cord, 

comes after the emotional reaction

 Logical and cognitive area of the 
brain, where our       IQ resides

 Contains our working memory and                       
thoughts

Prefronta
l Cortex

Amygdala









AMYGDALA – EMOTIONAL RESPONSE LOWERS 
YOUR EQ

Increase in adrenaline 
and cortisol (stress 

hormone)

Increased blood pressure

Cold, sweaty palms

Active ulcer formation

Shakiness

Pupils dilated

Heart rate increases

Release of epinephrine 
into blood stream

Muscle tension

Increased blood flow, narrowing of 
arteries



TAKE YOUR EMOTIONAL TEMPERATURE



EMOTIONAL INTELLIGENCE SKILLS ACTIVITIES

Motivation
Why would I do 
it? Why would 

they do it?
Me Others

Awareness

Action

Self-
Regulation

What can I do about 
it? How can I control 

it?

Self-
Awareness
How am I feeling? 
How is it impacting 

me?

Social 
Regulation
What can we do 

about it? How can we 
work together to 

solve it?

Social 
Awareness

How are others 
feeling? How is it 
impacting them?



UNDERSTANDING OUR EMOTIONS
We all experience emotions – it’s important to understand and manage how we 
react to our emotions

Anger Grateful Impatient Afraid
Sadness Disgust Hesitant Discourage

Fear Joyful Mad Hopeless
Empathy Happy Irritated Hurt

Frustration Boredom Stubborn Defeated
Hate Depression Confused Uncomfortable
Love Defensive Surprised Lonely

Reluctant Powerless Uneasy Overwhelmed
Irrational Ashamed Bewildered Worried

Workbook – Page 
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DIFFERENT STYLES HAVE DIFFERENT BEHAVIORS



I’m a High D, Selling to a. . . 



The 12 Jungian 
Archetypes
• The term “archetype” means original pattern in 

ancient Greek. Jung used the concept of 
archetype in his theory of the human psyche. 
He identified 12 universal, mythic characters 
archetypes reside within our collective 
unconscious.

• Jung defined twelve primary types that 
represent the range of basic human 
motivations. Each of us tends to have one 
dominant archetype that dominates our 
personality.



What do the 12 SEEK?



4 
Cardinal 
Points





A few examples






	Strategic Communication through Emotional Intelligence and Archetypes��DEVELOPING SKILLS FOR INCREASED� EFFECTIVENESS AT WORK
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Slide Number 14
	Slide Number 15
	The 12 Jungian Archetypes
	What do the 12 SEEK?
	4 Cardinal Points
	Slide Number 19
	A few examples
	Slide Number 21
	Slide Number 22

