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Selfie Culture and You

Don’t Photobomb Your Credit Union



Really?  Yes, Really.

2

The information on these slides are actual screen shots of a Twitter comment and conversation.  The 

names and pictures have not been changed as the tweets were in the public domain.  The tweets on these 

slides are offensive and contain profanity.  They do not represent the view or opinion of the presenter, the 

company or the association, but are being examined  and discussed for educational purposes.
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Balance
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Social Media Policy

9

No Social Media

No Social Media Policy

Monitor

Don’ts

Do’s

Training

Copycat

Recruiting



10

4 Must Haves

A Reason

A Strategy

A Message

An Audience



Presentation Title Insert Legal Copy

Reason

Find New Customers OR Maintain Contact 

With Existing Customers

Have People Find You OR Be Referred By 

Friends

Tell People About You OR Discover What Is 

Important To Others

Measure ROI OR Keep Your Brand  Relevant

Everyone Else Is There OR My Customers 

Are There



Reviews

12

http://www.forbes.com/sites/laurenfriedman/2016/02/25/5-ways-millennials-

show-love-on-the-internet-and-why-your-brand-should-care/#1fcf2fac282f

93% of millennials have made a purchase based on a 

recommendation from friends and family

89% of millennials trust these recommendations from friends and 

family more than claims by the brand.

Their 

Social 

Media 

Pages

3rd Party 

Review 

Pages

Your 

Social 

Media 

Pages



13www.smartermi.com

Congratulations on your new home.  I 

know you are going to love it.  You have a 

wonderful family and I wish you the best.  

Enjoy that big backyard.

Always Respect Privacy



14www.smartermi.com

Reviews



Strategy

Status 

Updates

Primarily

Personal

Primarily

Professional

Picture 

Sharing

Personal and

Professional

“As it 

Happens”

Comment 

and ‘Like’

Find a 

Specific 

Expert

Connect with an Old 

Friend
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Personal OR Business Page
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Message

Traditional Advertising

You Them

Social Media

You Them



Top 10 Facebook Topics 2015
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What Do You Do on Social Media?

22

Research Insurance Rates

Look Up Car Loans

Stock Tips

Follow Favorite Sports Teams

Wish People Happy Birthday

See What Your Friends Are Up To



Guaranteed Way To Get People To Notice You

 Sign This Petition and We Can Destroy

the CFPB

23

Frank and Brian 



Audience



Audience



Audience
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Fact V Fiction

What 

Happens 

In Vegas…

Ends Up 

On 

Facebook
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w

w.

If I Learn From My Mistakes, I Should Be  A 

Genius By Now

I no u can reed this but wot 

dose it reely say bout u
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Resource



Trend
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w

w.

If I Learn From My Mistakes, I Should Be  A 

Genius By Now
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http://www.forbes.com/sites/kathleenchaykowski/2016/10/03/facebook-launches-marketplace-taking-on-

craigslist-ebay/#4390b2155508
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http://www.forbes.com/sites/kathleenchaykowski/2016/10/03/facebook-launches-marketplace-taking-on-

craigslist-ebay/#4390b2155508



35Housing and Mortgage Market

Engaging Content



36Housing and Mortgage Market

Share Community / Charity Events

Who is buying? Sales Profile
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When To Post
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When To Post



8 Tips For
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LinkedIn Tips
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1
2



LinkedIn Tips
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3



LinkedIn Tips
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4



LinkedIn Tips
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Likes Are Nice… Shares Are What You Want

Consider Putting This at the End of Your Post:  

(If you like this post, please click share.)
5



LinkedIn Tips
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LinkedIn Tips

45

7



LinkedIn Tips
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LinkedIn Tips
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4 Tips on Texting



4 Tips on Texting

Auto 

Responder?



9 Super Cool Apps



What Do Loan Officer Disclosures Look Like?

Information to Include:
1) Individual Name
2) Title
3) NMLS #
4) Company Name
5) Company NMLS #
6) Company Address
7) Individual Phone (The 

one filed with NMLS)
8) Individual E-mail 
9) I am a licensed MLO in 

the following States: A, 
B, C

10) Equal Housing lender
11) www.nmlsconsumeracc

ess.org
12) Loan Officer NMLS ##

Looks like this:

 John Smith, Loan Officer #12345

 ABC Home Loans, #6789

 457 Corporate Avenue, Hometown, 
State 12345

 555-888-9399 ext 123

 John.Smith@ABCloans.com

 I am a licensed MLO in 
Connecticut, Massachusetts, and 
Rhode Island

 Equal Housing Lender

 www.nmlsconsumeraccess.org

With Permission From : Jeremy D. Potter / Associate Counsel / Quicken Loans Inc. / 

http://www.medium.com/@jeremydpotter /  @jdpotter / 860-801-0438 / JeremyPotter@QuickenLoans.com

http://www.nmlsconsumeraccess.org/
mailto:John.Smith@ABCloans.com
http://www.nmlsconsumeraccess.org/
http://www.medium.com/@jeremydpotter
mailto:JeremyPotter@QuickenLoans.com


FFIEC Social Media Guidance

Fed. Reg. 76297 (Dec. 17, 2013) 78

ECOA/FHA
– Discouragement

• But may affirmatively solicit members of traditionally disadvantaged groups

– Notice of Incompleteness & Adverse Action Notification

– Prescreening (recordkeeping requirements)

– Prohibitions on information collection (race, color, religion, national origin, 
gender)

– FHA advertising requirements – e.g., no statements indicating preference

TILA
– Advertising rules (triggering terms, clear & conspicuous, APR, actually 

available terms)

– 3-day disclosures

RESPA
– Prohibitions against fee splitting, kickbacks

– 3-day disclosures

With Permission From : Jeremy D. Potter / Associate Counsel / Quicken Loans Inc. / 

http://www.medium.com/@jeremydpotter /  @jdpotter / 860-801-0438 / JeremyPotter@QuickenLoans.com

http://www.medium.com/@jeremydpotter
mailto:JeremyPotter@QuickenLoans.com


FFIEC Social Media Guidance

FDCPA
– Prohibition on disclosing the fact of the debt to third parties, or publicly 

disclosing the debt

– Prohibition on false and misleading representations

UDAAP

FDIC & NCUA Advertising Rules
– Requirement to disclose deposit insurance or share insurance

BSA/AML
– CIP

– Customer due diligence and understanding expected customer activity

– Suspicious transaction monitoring

– Maintaining records of electronic funds transfers

– Emerging risks: e.g., use of Internet games and virtual currency to launder 
money

 Payment Rules (EFTA, NACHA)
– Required disclosures, authorizations for payment, error resolution procedures

With Permission From : Jeremy D. Potter / Associate Counsel / Quicken Loans Inc. / 

http://www.medium.com/@jeremydpotter /  @jdpotter / 860-801-0438 / JeremyPotter@QuickenLoans.com

http://www.medium.com/@jeremydpotter
mailto:JeremyPotter@QuickenLoans.com


FFIEC Social Media Guidance

Community Reinvestment Act
– Record keeping: three years of public comments and institution response

– Only “required to keep records of comments made on sites run by or on 

behalf of the institution that specifically relate to the institutions performance 

in helping to meet community credit needs”

 GLBA Privacy
– Disclosure of privacy policies

– Disclosure of information collected in connection with providing a financial 

product or service to the consumer

GLBA Data Security
– Must safeguard consumer and customer NPI

COPPA
– Collecting, using, disclosing personal information obtained from children 

(under 13 years old)

With Permission From : Jeremy D. Potter / Associate Counsel / Quicken Loans Inc. / 

http://www.medium.com/@jeremydpotter /  @jdpotter / 860-801-0438 / JeremyPotter@QuickenLoans.com

http://www.medium.com/@jeremydpotter
mailto:JeremyPotter@QuickenLoans.com


FFIEC Social Media Guidance

FCRA
– Prescreening

– Affiliate Marketing Rule

– Responding to consumer disputes

– Collecting medical information in connection with loan eligibility

CAN-SPAM & TCPA
– Rules regarding unsolicited commercial e-mail and SMS

Reputation Risk
– Spoofing, phishing, “fraudsters masquerading as the institution”

– Working with third parties and service providers

– Privacy: members posting personal, sensitive or confidential information

– Should address questions or complaints in a timely and appropriate manner

– “[E]mployees’ communications via social media may be viewed by the public 

as reflecting the financial institution’s official policies”

With Permission From : Jeremy D. Potter / Associate Counsel / Quicken Loans Inc. / 

http://www.medium.com/@jeremydpotter /  @jdpotter / 860-801-0438 / JeremyPotter@QuickenLoans.com

http://www.medium.com/@jeremydpotter
mailto:JeremyPotter@QuickenLoans.com


facebook.com/thatMIguy



Contact Info

Steve Richman

steve.richman@genworth.com

870-2519 919

– Please Join Me

LinkedIn: www.linkedin.com/in/steverichman

Facebook: www.facebook.com/ThatMIGuy

fa

ce

bo

mailto:Steve.richman@genworth.com
http://www.linkedin.com/in/steverichman
http://www.facebook.com/ThatMIGuy


58Introduction to the Mortgage Industry

Legal Disclaimer
 Genworth Mortgage Insurance is happy to provide you with these training materials. While 

we strive for accuracy, we also know that any discussion of laws and their application to particular 

facts is subject to individual interpretation, change, and other uncertainties. Our training is not 

intended as legal advice, and is not a substitute for advice of counsel. You should always check with 

your own legal advisors for interpretations of legal and compliance principles applicable to your 

business. 

 GENWORTH EXPRESSLY DISCLAIMS ANY AND ALL WARRANTIES, EXPRESS OR 

IMPLIED, INCLUDING WITHOUT LIMITATION WARRANTIES OF MERCHANTABILITY AND FITNESS 

FOR A PARTICULAR PURPOSE, WITH RESPECT TO THESE MATERIALS AND THE RELATED 

TRAINING. IN NO EVENT SHALL GENWORTH BE LIABLE FOR ANY DIRECT, INDIRECT, 

INCIDENTAL, PUNITIVE, OR CONSEQUENTIAL DAMAGES OF ANY KIND WHATSOEVER WITH 

RESPECT TO THE TRAINING AND THE MATERIALS. 

Desktop Underwriter
®

or DU is a registered Trademark of Fannie Mae

Loan Prospector
®

or LP is a registered Trademark of Freddie Mac

ActionCenter® is a registered trademark of Genworth Mortgage Insurance

Rate ExpressSM is a registered service mark of Genworth Mortgage Insurance

Genworth Mortgage Insurance Offers A Comprehensive Suite Of Training 

Opportunities To Boost Your Know-How, Benefit Your Bottom Line, And Serve Your 

Borrowers Better. Visit mi.genworth.com To Learn More


